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FACHPACK 2022 Structural data Co-Location with POWTECH Media & Digital

1. STRUCTURAL DATA oy
¢ <

TOTAL GERMANY INTERNATIONAL
Exhibitors 1,153 661 49?2
Visitors 30,705 20,919 9,786
Total exhibition space (in m2) 83,800 = =

Exhibitor stand space (in m2) 45,125 31,329 13,886
Special shows (in m2) Z, 114 1 ,959 155

2. CO-LOCATION
WITH POWTECH

O of the total of 38,393 visitors to FACHPACK and POWTECH stated
O in the visitor survey that they would visit both trade fairs.

O _|_ 42% of the 477 POWTECH exhibitors stated in the exhibitor
O survey that employees visited FACHPACK,

3. MEDIA & DIGITAL

1 8 8 =1~ media representatives from 13 countries visited
FACHPACK/POWTECH 2022.
2 8 9 ; 1 8 == sessions and 1,584,636 pageviews from 120 countries at www.
, FACHPACK.de from 01.10.2021 to 29.09.2022.
5 8 6 4 == participants at the digital extension myFACHPACK.

Deviations from 100% possible due to rounding up




FACHPACK 2022 Forums

FORUMS

 Over 150 specialist presentations in the PACKBOX, TECHBOX and INNOVATIONBOX forums

+ About 8,200 viewers on three days of exhibition
+ Key Theme FACHPACK 2022: ,Transition in Packaging”

Forum PACKBOX

Packaging materials/media, packaging design,
packaging printing and finishing

« 3 theme days:

Market Experience & Market Expectation | Sustainable design &
material | Packaging digital & smart

+ PACKBOX partners:

bayern design; Berndt + Partner; BME Bundesverband Material-
wirtschaft, Einkauf und Logistik; dvi - Deutsches Verpackungsin-
stitut; DFTA Flexodruck Fachverband; epda - European Brand &
Packaging Design Association; FFI Fachverband Faltschachtel-In-
dustrie eV. / Pro Carton; FuturePacklLab | popular packaging; IK
Industrievereinigung Kunststoffverpackungen; Hor-vath & Part-
ner; K & A BrandResearch; Packaging Europe; PAHN-KE; taste;
WPO World Packaging Organisation; Zukunftsinstitut

Forum INNOVATIONBOX

« Exhibitor presentations on the trend topics circular eco-

nomy, sustainability and digitalization

Deviations from 100% possible due to rounding up

Forum TECHBOX

Packaging technology, labelling technology,
intralogistics

« 3 theme days:

Innovation & Climate Strategy | New business models in
packaging and mechanical engineering / Attracting and secu-
ring skilled workers and employees | Efficiency & Digitalisation
« TECHBOX partners:

AIM-D; BayStartUP; BGH Consulting; bdvi - Bund Deutscher
Verpackungsingenieure; Ella Verlag; FH Campus Wien; FNR
Fachagentur Nachwachsende Rohstoffe; Fraunhofer IML;
Fraunhofer IVV; Huss Verlag; Huthig Verlag; Packaging Valley
Germany; TILISCO; Technische Universitat Dresden; VVL -
Verein zur Forderung innovativer Verfahren in der Logistik



FACHPACK 2022  Visitor registration

5. VISITOR REGISTRATION

5.1 ORIGIN OF VISITORS

TOP 10 COUNTRIES FOR

INTERNATIONAL VISITORS
68%
Germany 1
| 2
32%
International 3 .
4
5
6
7
8
NUMBER OF COUNTRIES 9
10
STRUCTURE OF INTERNATIONAL VISITORS STRUCTURE OF GERMAN VISITORS
76% European Union
North/
36% West 9% East
17% Rest of Europe
55% South

America | Asia | Africa |
6% Australia | Oceania

Deviations from 100% possible due to rounding up



FACHPACK 2022  Visitor registration

5.2 VISITORS® BRANCHES

(Extract)

Packaging

Food and related products

Industrial goods

Trade

Chemicals

Service provider

Pharmaceuticals / medicine

Logistics

Consumer goods

Automotive

Electrical electronics

5.3 PROFESSIONAL STATUS OF VISITORS
10%

13%
14%

Entrepreneur, co-owner, freelancer

Director, board member and head
of an authority

Head and other employee with
managerial responsibility

Group head and project director

Other employee, skilled worker

29%

Lecturer, teacher and scientific

assistant
Trainee 4%
Student 3 %

Other position

4%

Deviations from 100% possible due to rounding up



FACHPACK 2022  Visitor survey

6. VISITOR SURVEY

6.1 MAIN REASONS FOR VISIT

What are the main reasons for your visit to FACHPACK 2022? (Multiple answers, extract)

33%

Experience / exchanging information

45%

Information about
new products

Vs
)

30%
Maintaining business

2% Supporting programme contacts

2% Conclusion of contract / purchase
1 2% Observing competitors

1 4% Preperation for investment and
purchasing decisions

1 4% Influence on
product developement

28%

General market orientation

2% T 28y
Initiating business 0 )
contacts Further education / extending knowledge

6.2 PRODUCT GROUPS (Main interest of visitors)

Which product groups mainly interest you at FACHPACK 2022? (Multiple answers)

Packaging materials and
supplies 45%
Packaging and filling 40%

machinery

Packaging auxillaries _ 299%,
Peripheral packaging machinery and

equipment 28%
Packaging printing and finishing _ 26%
Labelling, marking and identification 0
technology 25%
Palletising technology 16%
Intralogistics 1 6%

Services for the packaging industry - 1 5%

Deviations from 100% possible due to rounding up




FACHPACK 2022  Visitor survey

6.3 DECISION-MAKERS

How important would you rate your influence on decisions on purchasing and materials management?

84 of the visitors are ...
(0]

involved in purchasing decisions
in their company.

6.4 OVERALL SATISFACTION

How satisfied are you overall with your visit to FACHPACK so far?

95 %

23%

23%

95% of the visitors were satisfied with

5% their visit to FACHPACK 2022.
2%
1%
. . | PR
N N N N N N
1 2 3 4 5 6
Very satisfied Very dissatisfied

Deviations from 100% possible due to rounding up



FACHPACK 2022  Exhibitor survey

7. EXHIBITOR SURVEY

7.1 PRODUCT GROUPS (of exhibitors)

Which group of products/services do you offer? (Multiple answers)

Packaging materials and
supplies

47%

Packaging and filling
machinery

19%
Peripheral packaging machinery

and equipment - 1 4%
Packaging printing and finishing - 1 3%
Services for the packaging industry - 11%

Labelling, marking and
identification technology 8%
8%

Intralogistics . 5%
Palletising technology I 49,

Packaging auxillaries

7.2 EXHIBITORS® OBJECTIVES

What were your company’s objectives for exhibiting at FACHPACK 20227 (Multiple answers, extract)

Winning new customers

86%

Cultivation of customer relations

67%
62%

Image building /
representation

General information about the
range of products / services on offer

50%
49%

Maintaining networks

Information about new products

Exchange of experience

37%

Observation of competitors

Preparing business transactions

N
X

Direct conclusion of business
transactions

3
S

Recruiting

w
X

Deviations from 100% possible due to rounding up



FACHPACK 2022  Exhibitor survey

7.3 NEW BUSINESS RELATIONS

To what extent did your company make new business connections in the course of the fair?

%

5%

95% of the exhibitors established
new business relations.

7.4 QUALITY OF VISITORS

How do you rate the quality of the visitors at your stand?

93% of the exhibitors were satis-
fied with the quality of the visitors
at their stands.

Deviations from 100% possible due to rounding up



FACHPACK 2022  Exhibitor survey

7.5 RE-PARTICIPATION

How high is your company’s willingness to take part in the FACHPACK in future too?

29%
38%

18%
6%

91%

91% of exhibitors show willingness to
participate in FACHPACK again in the future.

2%

1%

1 2 3 4
Very high

No answer: 5%

5 6

Very low

7.6 OVERALL SATISFACTION

How satisfied are you with your fair participation all in all?

12%
45%
28% 93% of the exhibitors were
satisfied with their fair
8% participation.
4%
1%
S S S S N\ NS
1 2 3 4 5 6
Very satisfied Very dissatisfied

No answer: 4%

Deviations from 100% possible due to rounding up



FACHPACK 2022  Miscellaneous

MISCELLANEQUS

The structural data have been certified by FKM, the Society for Voluntary Control
of Fair and Exhibition Statistics, Berlin.

FKM

CERTIFIED

Further information is available at www.fkm.de.
The representative surveys were carried out by a neutral market research institute
in accordance with the FKM guidelines.

This show report is also available in German.

Other detailed results of the survey can be obtained from NirnbergMesse, Business Analytics & Strategy,
T+499 1186 06-0, F+49 9 11 86 06-82 28, info@nuernbergmesse.de.

November 2022
NurnbergMesse GmbH
- Business Analytics & Strategie -






